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E-Health: A Rich, But
Slow-Moving Opportunity

¢ |t’s moving more slowly than the hype
wolld suggest

- Though the shakeout will help

o Strategies must more closely reflect
revenue dynamics and targets’ needs

e Broad offerings and alliances key
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Commerce Growth
Fragmented Across Categories
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Consumers Do Not Find
Compelling Value

Easier to Shop Off-line |
Not Economical | ' 35%
Difficult to Return | | 28%
In-Person Advice | ' 26%
Privacy ' 25%
Untimely Delivery | 229%,

No Reimbursement ' 21% Which of the
Never Shop Online | 11% following reasons
Difficult to Search | 10% prevent you from
Merchant Trust ™= 3% purchasing health

ine?
Already Shop Online 110% . Pr 0‘,’"“5 0"'""9-
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Jupiter/NFO Consumer Survey; N=1,667
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Ad Margins May Suggest Content
Is King After All...
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...BUt Ad Dollars Alone Will
Not Drive Profitability

($ in millions)
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Meager Rx Co Investment
Largely Earmarked for Site
Initiatives

Will You Increase the Following Types
Of DTC Spending in the Next Year?

Largest Increase

Moderate Increase

Decrease/stay

DatajCollection
for'CRM
Site=-Specific
Content'Updates
Site=-Specific
1ools
Site-Generated
E=mail
Newsletters

Health-Site
Content
Sponsorship
On-site Couponing

Non-Health Site
Banner Placement

2IME Ith Site E-
mail Newsletter
Sponsorship

Health Site
Banner
Placement

Keyword Banner
Placement
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But Consumers Less Interested in
Ongomg Dialogue with Rx Sites

Research Prescribed Rx

Get Info. on Disease

Considering Rx Switch

Info. on Condition Management

Research Rx Pre-MD Visit
Rx Coupon/Rebate

Research Rx/Not On Any Rx

E-mails on Disease News

Use Tools to Manage Disease What Would Motivate
| You to Visit a Pharma-
ceutical Website?

E-mails on Rx News

Connect with Patients
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jupiter Source: Jupiter/NFO Consumer Survey; n=1,649




Partner, Partner Partner:
Abandon The Pipedream Of

PharmCos Must
Abandon Perfect Data
Paradigm in Order to
Reach Consumers
Where They Want to
Engage

Comprehensiveness

—‘7_ |

Research

) Consumer Willingness to Engage on Site *

Jupiter Pub. 6/00




MDs Crave Higher-Quality Info Fo
Themselves And Patients

, Prof. Info.
Patient Related

Clinical Care

Clinical Ops.

) What new things could
J be made available that

Clinical Admin. would be of special

Other Prof. | interest to you?
Activity |

CME

Other/Personal
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But Near-Term, Execs Too
Focused On Clinical “Killer Apps”

Clinical Care

26%

Clinical Ops.

Clinical Admin.

Clinical Results

Colleague_

. Communications

Patient|

. Communications

Telehealth

18%

What do you feel is
the most critical
catalyst to driving
higher MD adoption of
e-health offerings?

0%

Source: Jupiter Executive Survey, n=44
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Work First To Enhance Data And
“Communication Catalysts”

MD-to-Patient

MD- to-MD

Communication

Communication

Multi-platform adaptable
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Broad Alliances Critical To
Maximize System Value

Content

Wellness

Fitness
Equip.

Commerce

Diseases

Claim
Status

Tools/
PMRs

Rx, OTC,
HBA

Payors

Providers

Disease
Mgmt.

Hospitals

Services
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To Recap

e Players in danger of misfiring due to
lack of focus on constituent needs

e Figure out progression of
needs...and build, buy or ally to meet
them
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Thank You

csinger@jup.com
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