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• Structured review of the published evidence  
– Seminal papers as primary source of search 

terms—e.g., quality of care, mandatory or 
voluntary reporting, consumer health 
information, decision making

– Use of 7 electronic bibliographic databases
– Limits imposed—10 years, English language
– Initial yield of 1,011 unique titles 
– 28 titles retained following 2-stage review— 

title/abstract review + full article review

Approach to 
Evidence Review
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1. Easy to read and understand— 
graphics, multiple presentations, 
framing

2. Evaluative, interpretive approaches

What Works?



4Peters, Dieckmann , Vastfjall, Mertz, Slovic, & Hibbard, 2009

Example 2—Evaluative Format
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Evaluative Format

Gerteis, Gerteis, Newman, & Koepke, 2007



6

Numeric Table or 
Bar Charts 

Gerteis, Gerteis, Newman, & Koepke, 2007
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What Works?

1. Easy to read and understand— 
graphics, multiple presentations, 
framing

2. Evaluative, interpretive approaches
3. Explanatory messages and strong 

signals
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Example 1—Cost Data + Strong 
Quality Signal

Hibbard, Greene, Sofaer, Firminger, & Hirsh, 
2012 
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Cost With and Without 
Weak Quality Signal

Hibbard et al., 2012 
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• Subjective information, informal sources, 
referrals remain a strong force

• U-shaped, optimal range of information
• Common, intuitive symbols—e.g., “$$$”—not 

always effective 
• Consumer characteristics and skills mediate 

effectiveness of presentation format
• Those with low health literacy and numeracy 

skills and elderly consistently disadvantaged

Ongoing Challenges
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