
1

Lynn Quincy
Motivating Consumers To Use Data On 
Price, Cost And Quality
December 2, 2013

Using Price And Quality Data: 
What Are The Barriers Facing 
Consumers? 



2

Health Care Shopping: What Are 
The Decision Points?  

Selecting 
a health plan

Selecting 
a doctor

Selecting 
a hospital

Choosing among 
alternate treatments

Premium? 
How much coverage? 

Is my doc in plan? 
Quality of providers in the network?

Well qualified? Convenient? 
Bedside manner? 

Speaks my language? 
Cost?

Likely outcome of each?  
Doctor’s opinion? 
Cost? Discomfort?

Doctor recommends?
Safety record? 

Convenience? Cost?
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Different If Uninsured/Underinsured…

Selecting 
a doctor

Selecting 
a hospital

Choosing among 
alternate treatments

Can I afford it?

Can I afford it?

Can I afford it?

Sometimes they can’t afford: NEJM Perspective: Dead Man Walking, Michael 
Stillman, M.D., University of Louisville School of Medicine, Oct 23, 2013.
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What are the barriers to using price 
and quality information? 

Health insurance, doctors, hospitals, 
treatments are not viewed as 
commodities. 
Instead: a social good. Access to 
medical care should be determined by 
medical need, not ability to pay.  
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An important nuance

Consumers…

Worry about their ability to afford 
health care 
But strongly prefer that cost not 
factor into health treatment 
decisions. 
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More Barriers:  

Consumers have a poor 
understanding of the “market.” They 

think coverage is more protective than it 
is. 
think provider quality is more uniform 
than it is.
are doubtful that low-cost providers can 
be high quality.
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Still More Barriers
Consumers will not act on information 
unless they trust the source – and health 
plan are often not trusted
Health plan cost-sharing provisions are 
COMPLEX, preventing consumers from 
understanding what their bottom line cost 
is. 

just 14 percent of consumers understand the 
basic insurance concepts of “deductible, copay, 
co-insurance and out-of-pocket maximum.”
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Key Finding From Testing 
the Summary Of Benefits and Coverage Form

New Feature: Coverage Examples

“do the math” for consumers and help them 
understand plan’s cost-sharing features
Permit an “apples to apples” comparison of 
plans. 
Showing what a plan would pay for a 
serious illness altered consumers’ views 
about the value and purpose of insurance. 

Note: The entire SBC form can be viewed at  
www.dol.gov/ebsa/SBCSampleCompleted.doc 
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Role of Consumer Price 
Transparency in Policymaking

A large portion of overall medical spending 
is beyond price incentives – 10 percent of 
persons account for 70 percent of costs and 
this group has surpassed their out-of-
pocket cap for the year. 
Instead, improve transparency because 
consumers deserve actionable information 
that keeps them safer, informed and less 
poor when consuming health care and 
health insurance.
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Thank you! 

Please email 
Lynn Quincy with 
questions:

lquincy “at” consumer.org 

Report can be downloaded
from: 
www.consumersunion.org
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