
Consumer Driven Health Plans



Managed care cost controls Managed care cost controls 
are no longer workingare no longer working

Members isolated from the Members isolated from the 
actual cost of care actual cost of care 

DoubleDouble--digit premium digit premium 
increases increases 

Employers, employees and Employers, employees and 
providers are frustratedproviders are frustrated

Providers
Insurers

Members

Employers

Suppliers

Organized around the Insurer

Today’s Marketplace 

Managed CareManaged Care



Market Conditions

GENERAL MARKETPLACE

Hospital Consolidation

Pharmaceutical Practices

Medical Technology

Consumer Demands

Aging Population

General Economy

SMALL GROUP SPECIFIC

Erratic Price Competition

Generic Provider Deals

Difficult Compliance Issues

Product Differentiation

Administrative Efficiencies

Top-line vs. Bottom-line

NATIONAL EXPEDITURES =  $1.5 Trillion

HEALTH BENEFIT EXPEDITURES =  13% ↑

RETAIL DRUG EXPEDITURES =  17% ↑



Customer Empowerment

Innovative Products

Information Tools

Stable Pricing

Consumer Driven Health Care



Health insurance plans putting consumers and their physicians at the 
center of healthcare decision-making, giving them greater discretion 
and control over their benefit dollars and medical care choices.

POINT OF ENROLLMENT

Deductible

Coinsurance

Co-Pay

Savings Account

Pharmacy Plan

POINT OF CARE

Price of Services

Quality of Provider

Health Coach

Technology Tools
- Self-Service Benefits
- Clinical Content

Product Trend: Consumerism

WHEN DOES THE CONSUMER GET INVOLVED?



Consumer Driven Health PlansConsumer Driven Health Plans
Alternative to Alternative to 
managed caremanaged care

Empowered members Empowered members 
and providers make and providers make 
healthcare decisionshealthcare decisions

Achieve lower, more Achieve lower, more 
predictable premiumspredictable premiums

ProvidersInsurers

Suppliers

Employers

Members

Organized around the Member



HealthMarket
Corporate Overview



American Travelers Assurance Company
CAPACITY: Fully-Insured, Full Replacement

TRACK RECORD: 1,000 Employers, 25,000 Members

RESULTS: Early Utilization, Distribution Demand

Unique CDHP Operating System
CUSTOMIZED: Risk Management, Customer Service

INNOVATIVE: Product Design, Technology Applications

SCALABLE: Organic Growth, Co-Branded Partners

HealthMarket 2002



American Travelers Assurance Company
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HealthMarket Membership by Month 
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* Total membership through September 2002 exceeds 
1,000 groups and 23,000 members.



Partners and Vendors

Care Consumer          Contracted

Management Experience Providers Insurance

American Travelers 
Assurance Company



Management Team

Stephen F. Wiggins – Chairman and Chief Executive Officer

Gregory R. Morris –Chief Operating Officer

Edward J.. Zecchini –Chief Technology Officer

Lindsay R. Resnick –Chief Marketing Officer

Hassan S. Rifaat, M.D., Vice President, Sales

Kurt M. Fullmer – Vice President, Network Development

A. Roger Francoline – Vice President, Insurance

Lisa S. Schulte – Vice President, Administration



HealthMarket Products



HealthMarket Consumer Driven Health Plans

Coverage is subject to the Maximum Allowable Charge (MAC), Coverage is subject to the Maximum Allowable Charge (MAC), 
Deductible and CoinsuranceDeductible and Coinsurance

Comprehensive Coverage                                       Comprehensive Coverage                                       
with Prescription Drug Benefitwith Prescription Drug Benefit

HealthMarket SMARTFUNDSHealthMarket SMARTFUNDSsmsm

HealthMarket Savings AccountHealthMarket Savings Account



Plan Year Deductible Individual $500; Family $1,000 or

(per plan year) Individual $1,000; Family $2,000 or

Individual  $2,000; Family $4,000 

Plan Coinsurance Level 70%, 80% or 90%

Maximum Out-of- Individual  $1,500; Family $3,000 or

Pocket Expense Individual  $2,000; Family $4,000 or
Individual  $4,000; Family $8,000

Maximum Benefit $2 Million Annual; Unlimited Lifetime

HealthMarket Individual  $500; Family $1,000 or

Savings Account Individual  $1,000; Family $2,000

HealthMarket Individualized spending accounts; Allowances based

SMARTFUNDSSM (optional) on specific medical procedures and conditions

Prescription Drug Benefit $7 generic; $20 formulary; $35 non-formulary or

Medco Health (optional) $10 generic; $25 formulary; $40 non- formulary or

80% generic; 80% formulary; 80% non-formulary

Coverage is subject to the Maximum Allowable Charge (MAC)

Comprehensive Coverage



HealthMarket’s Product Line HealthMarket’s Product Line 
Designed to Meet Every Need

HealthMarket         HealthMarket         
Savings AccountSavings Account

Comprehensive Coverage Comprehensive Coverage 

HealthMarket HealthMarket 
SMARTFUNDSSMARTFUNDSSMSM

Comprehensive Comprehensive 
CoverageCoverage

Routine / Preventive Care
25 - 30% of dollars

Acute & Chronic Care
55 - 65% of dollars

Catastrophic Care
10 - 15% of dollars

82% of population 17% of population

1% of population



Funded as part of the insurance premium, with full Funded as part of the insurance premium, with full 
amount available on Plan Effective Dateamount available on Plan Effective Date

Provides first dollar coverage for routine and Provides first dollar coverage for routine and 
preventive care preventive care —— no deductible or coinsurance no deductible or coinsurance —— up up 
to account limit to account limit 

Routine and preventive care remains covered after Routine and preventive care remains covered after 
account limits have been reached, subject to account limits have been reached, subject to 
deductible and coinsurancedeductible and coinsurance

Unused limit rolls over to the next year; cannot be Unused limit rolls over to the next year; cannot be 
withdrawn as cashwithdrawn as cash

Coverage is subject to the Maximum Allowable Coverage is subject to the Maximum Allowable 
Charge (MAC)Charge (MAC)

HealthMarket Savings Account



Abdominal X-Ray 

Allergy Tests

Cardiac Stress Test

Chest X-Ray

EKG

Lab tests-urinalysis, CBC, 
TB Tine, Fecal Occult

Lead Screen

Mammography

Office Visit

Panel Tests

Pap Smear

PSA Test

Sigmoidoscopy

Thyroid Imaging

Example only, not a complete listing.Example only, not a complete listing.

100% Coverage for Preventive & Routine Care

HealthMarket Savings Account



Offer comprehensive benefits for members and control over Offer comprehensive benefits for members and control over 
premium levels for employers premium levels for employers 

First dollar coverage First dollar coverage —— no deductibles or coinsurance no deductibles or coinsurance —— up to up to 
a stated Allowance (limit)a stated Allowance (limit)

Allowance based on nationally recognized medical database; Allowance based on nationally recognized medical database; 
can vary by condition or procedure, geographical area, even can vary by condition or procedure, geographical area, even 
from patient to patient within the same planfrom patient to patient within the same plan

Coverage continues once Allowance limit is reached; Coverage continues once Allowance limit is reached; 
Members then pay deductible and coinsuranceMembers then pay deductible and coinsurance

Allowance is Allowance is ““activatedactivated”” when a SMARTFUNDSwhen a SMARTFUNDSsmsm treatment treatment 
package is identified by HealthMarket or upon receipt of a package is identified by HealthMarket or upon receipt of a 
valid claim for paymentvalid claim for payment

Coverage is subject to the Maximum Allowable Charge (MAC)Coverage is subject to the Maximum Allowable Charge (MAC)

HealthMarket SMARTFUNDSSM



AppendectomyAppendectomy

Arthroscopy Arthroscopy -- KneeKnee

Arthroscopy Arthroscopy --
Shoulder Shoulder 

Carpal Tunnel Repair Carpal Tunnel Repair 

Cholecystectomy Cholecystectomy 

HemorrhoidectomyHemorrhoidectomy

Hernia Repair Hernia Repair 

Lithotripsy Lithotripsy (Removal of Kidney (Removal of Kidney 
Stones through Lithroscopy) Stones through Lithroscopy) 

Myringotomy Myringotomy (Cutting/Insertion (Cutting/Insertion 
of Tubes into the Middle Ear)of Tubes into the Middle Ear)

Tonsillectomy & Tonsillectomy & 
Adenoidectomy Adenoidectomy 

Cesarean Section Cesarean Section 

Vaginal DeliveryVaginal Delivery

Covered Procedures

HealthMarket SMARTFUNDSSM



Maximum Allowable Charge (Maximum Allowable Charge (MACMAC)) is theis the total fee your plan total fee your plan 
will pay a provider for a given healthcare service.will pay a provider for a given healthcare service.

MACMAC applicable to any provider.applicable to any provider.

Discounted contract prices through PHCS providers allow Discounted contract prices through PHCS providers allow 
members to buy members to buy ““wholesalewholesale”” where where MACMAC is often payment is often payment 
in full vs. in full vs. ““retailretail”” from any other provider they choose.from any other provider they choose.

Members may shop for providers seeing cost and quality Members may shop for providers seeing cost and quality 
information (including the information (including the MACMAC) on HealthMarket) on HealthMarket’’s website s website 
or by calling customer service.or by calling customer service.

Should a providerShould a provider’’s billed fee be over the s billed fee be over the MACMAC, then the , then the 
excess amount is the memberexcess amount is the member’’s responsibility.s responsibility.

HealthMarket Comparison Shopping



MAC - Price Comparisons & Quality Indicators

Provider P
rofile

Provider P
rofile



Search for Facilities 



Facility Bed Type Ratings



Expected Cost Exposure



HealthMarket C.A.R.E.S.

Health Coaches 24-7
Acute triaging of care needs 
Answer health questions
Guidance on decisions
Provide medical information
Care Management and 
Disease Management

Customer Service

Available phone or e-mail
Answer benefit and 
administrative questions
Help search for providers
Technical support

Member Services



Member Homepage

Customer Support



Employer Homepage

Customer Support



HealthMarket Leading The WaySM

Give Customers A Fighting Chance

THE OLD WAY – Unmotivated, Isolated Consumers
No Information: Cost or Quality
Managed Care Restrictions
Co-Pay Mentality
Rate Escalation

THE NEW WAY – Engaged, Accountable Customers
Transfer Information: Price & Quality 
Create Benefit “Account Managers”
Reward Comparison Shopping
Customize Member Experience
Achieve Premium Predictability



Lindsay R. Resnick
Chief Marketing Officer
HealthMarket, Inc.
2835 N. Sheffield Avenue
Suite 215
Chicago, IL   60657

773 880-2244
773 880-2350 f
LResnick@HealthMarket.com

HealthMarket
Consumer Driven Health Plans

Power of the Free Market Healthcare !


