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• Healthcare Technology Company Based in Atlanta, GA  

• Focused on Self-Service Healthcare to Empower Consumers 

• Spin-out of Novartis 

• Awarded $1.2M Grant from National Institute on Minority 
Health & Health Disparities & SBIR 

•Leading Automated Retailer Coinstar an Investor 

 

 

 

 

SoloHealth 

Our Model  
Awareness + Education = 

Action 



• What Does the Phrase Mean for Consumers & the Industry? 

• Examples of “Patient-Centered Care Delivery”. 

• Technology Plays A Key & Crucial Role for Success. 

• Open Communication Platforms & Data, Information Access a 
Necessity. 

• Consumers Must Be Informed, Engaged & Empowered 

• Pharmacy and Grocery Retailers Can Be the “Frontline” 

 

Cutting-Edge Models of  
Patient-Centered Care Delivery 

 



Self-Service Technology Enables  
Consumer Empowerment 

403,000 
ATMs 

26,000 
locations 

74,000 self 
checkouts 

All major 
airlines 

What can I do for myself? 



How Did You Arrive at the Conference? 



Despite the Rise of Smart Devices  
(phones, tablets) & the Internet 

$9.2 Billion in 
Revenues 

(2010) 

First $10+ 
Billion Quarter 

(Q4 2010) 

More than 
55% of mobile 
users will have 
smartphones 

by end of 2011. 

142.8 million 
smartphone 

users by 2011.  

http://www.google.com/aclk?sa=L&ai=CkdCBgwZDTcPJIYGagQesoPyJD97VuIMCzqOJ8hjK_PUICAAQASCTrPsFUKCTnqoGYMm-uYfgo7QQyAEBqgQYT9DOL0o_KqaOS09_n1kl3slNmPyopqco&sig=AGiWqtycdwNcrUw6NGGEgFED_PrYyyBduw&adurl=http://rover.ebay.com/rover/1/711-108446-2056-0/2?keyword=ebay&mpre=http://www.ebay.com


Consumer are Still at Retail 

Consumers Visit 
Supermarkets 2.1 

Times/Week 

92% of Americans 
Live Within 5 Miles 

of Multiple 
Retailers 
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Retail Healthcare Innovation 

These formats 

offer assisted 

convenience to 

shoppers 



And Convenience 

Expanding service 
assortment to capture 
greater share of wallet 



But What Can I Do for Myself? 



Market Opportunity: The Virtual Front Porch  

SoloHealth is at the convergence of  
Retail, Self Service and Healthcare 

Self 
Service  

Healthcare 

Retail  

11 



Why Do We Need Cutting-Edge Healthcare 
Technology Delivery & Communication? 

 
 

How Can Technology Help Our Healthcare 
System? 

 
 

Why Should We Care? 



Largest Health Risks in the United States 

These afflictions impact overall health risk 

Visual Impairment affects over 150 Million people 
 

 

Hypertension affects 65 Million, Nearly 1 in 3 Adults  
 

 

Overweight or Obesity affects 141 Million people 
 

 

Pre Diabetes affects over 79 Million Americans 



Changing the Paradigm 

Industry Current State  
25,000 placements 

Dated 
Not networked 

The SoloHealth Platform 
Innovative 
Networked 

Specific and Relevant Content 

Transformational 
Market Shift 
  



Consumer Self Empowerment 

Blood Pressure  

Vision Screening 

Body Mass Index & 
Health Risk Assessment 

Connected 
kiosk/web/mobile/social 
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Beyond the Kiosk: The SoloHealth Platform 
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My Health in My Hands 



Personalized, Relevant, Contextual 



Find out How 
You Compare 
to others in 
your area 



Empowering 
Consumers 

 

Access    Awareness     Education   Action 
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An opportunity to build deeper, more 

meaningful relationships with your brand 
 



Today’s Communication Platforms 

SoloHealth 
POI 

The 
Consumer 

Digital 
Out of 
Home 

Mobile 

Digital  

Retail  
Place 
Based 

Point 
of Sale  

Email  



The SoloHealth Platform 

• Empowers consumers and fulfills “self-service” desire 
 

• Focuses on Awareness, Education & Action to drive Health 
outcomes 
 

• Connects with consumers across numerous touch points, allowing    
true consumer  "Point of Interaction"  (POI) 
 
• Facilitates dialogue with local health care providers 
 
• Tying into Government’s Open Data Initiative  
 

 



Sustainable Business Model 

 
 

Local Listings 
 
   

 
 

Retailer 
 

 

 
National/Regional 

Ads 
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Free Vision Screening -> 9 Metro 
Markets.  > 1.5 million users 

http://images.google.com/imgres?imgurl=http://www.testmed.com/home/images/stories/logo-schnucks.gif&imgrefurl=http://www.testmed.com/home/content/view/32/&usg=__YvFsZTjQtf833vKNkffl6XMZqCI=&h=45&w=250&sz=2&hl=en&start=8&um=1&tbnid=wbRQZpbtsGi2VM:&tbnh=20&tbnw=111&prev=/images?q=Schnucks&hl=en&rlz=1T4ADBR_enUS225US226&sa=N&um=1
http://en.wikipedia.org/wiki/File:AFS_Utah_logo.jpg
http://en.wikipedia.org/wiki/File:SmithsFood_Drug-logo.png


Users Reflect Demographics of the Area – 
With Those In Need Taking Action 

Source:  EyeSite database.   N= 135,763  
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All Users Reflect Demographics of Where Kiosks are  Placed 

Exam Requester ->  More Diverse, More Female, More Need 



Summary 

1. Trend of self-service is here to stay & growing 

2. Empower Consumers;  Awareness + Education = 
Action 

3. Reach consumers where they are 

4. Important to provide numerous points-of-
interaction for today’s on-the-go and tech-savvy 
consumers. 
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