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PLATFORM MARKETS



What We Want

CONSUMERS

The highest quality at the lowest cost.

CARRIERS

The most, best consumers.

EMPLOYERS
Lower costs, happier employees.
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“Any customer can 
have a car painted 
any color that he 
wants so long as it 
is black.” ‐Henry Ford
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KEY APPROACHES
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Decision Support Tools

• Guided Shopping

• Best Match
• Plan Comparison
• Plan Shopping App

• Filters
• User Experience
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What we know…
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What we learn…
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User Experience



RECAP
Consumer Choice in the Exchange Landscape
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How to Engage Consumers

1. Use what you know

2. Understand what you don’t know
3. Data, data, data
4. Understand your choice proposition

5. Focus on user experience
6. Test, measure, repeat
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