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ABPI Code Of Practice

Established in 1958

Regularly updated

Reflects and extends beyond UK law, IFPMA, 
EFPIA Codes

Drawn up in consultation with MHRA, BMA, RCN 
and RPSGB



Promotion must be:

in accordance with marketing authorization (Clause 3)

accurate, balanced, up-to-date and must not mislead 
or exaggerate (Clauses 7.2, 7.3 and 7.10)

substantiable (Clauses 7.4 and 7.5)



Promotion must also:

be of a high standard (Clause 9.1)

recognise special nature of medicines and professional 
standing of audience and not be likely to cause offence 
(Clause 9.2)

be tailored to audience to whom it is directed       
(Clause 11.1)



Promotion must not:

bring discredit upon or reduce confidence in the 
pharmaceutical industry (Clause 2)

disparage competitors or health professionals (Clause 8)

be disguised (Clause 12)



Non-interventional studies Clause 13 

Certification Clause 14

Representatives Clause 15

Training Clause 16

Samples Clause 17

Gifts and Inducements Clause 18

Code also covers:



Code also covers:

Hospitality and meetings Clause 19

Use of consultants Clause 20

Scientific Services Clause 21 

Relations with the Public Clause 22

Relations with patient organisations Clause 23

Internet Clause 24

Compliance With Undertakings Clause 25





Complaints Procedure

Complaint to Prescription Medicines Code of Practice Authority

Code of Practice Panel

Complainant Advised of Ruling Respondent Advised of Ruling

Accepted AcceptedAppealedAppealed

Code of Practice Appeal Board

ABPI Board of Management

Can report companies to ABPI Board

Can report companies 
to Appeal Board



Sanctions

Rapid cessation of promotion.

Publication of case reports.

Recovery of items.

Audit of company’s procedures can be followed by pre-
vetting.

Public reprimand.

Corrective statements.

Advertising of certain cases in medical, pharmaceutical 
and nursing press.

Suspension/expulsion by ABPI Board of Management.





Fourth Annual Report



Chief Executive, MHRA

‘… more generally, self regulation has been the 
cornerstone of control of medicines advertising for many 
years, predating any form of statutory control by the MHRA 
and its predecessors…

The Agency looks forward to working with these bodies for 
many more years to come to ensure that patients and 
health professionals receive high quality information from 
advertising to support the safe use of medicines.’

Annual Report September 2008 – August 2009



Other PMCPA activities

Informal advice and guidance

Training Seminars

Code Awareness



Code Communications







Training Seminars/Presentations

Full day seminars open to all (9 in 2009).  
Syndicate sessions led by industry/agency 
personnel.

In house seminars including pharmaceutical 
companies, public relations agencies, advertising 
agencies and university courses.  



Code Awareness campaigns

25 April 2006 ‘Two to Tango’ campaign

15 May 2007

29 September – 3 October 2008 – Still nifty at fifty?

25 – 29 January 2010 – Pilot project with NHS NW



Code Awareness Day 2006 

52 companies took part which included over 10,000 of 
the 80,000 industry employees. 

Three key aspects to the campaign–
- face to face contact with prescribers by industry personnel

- building relationships with key professional bodies

- media outreach. 

A cross party Parliamentary Motion supporting CODE 
Day and the Code of Practice was signed by 41 MPs.



Code Day 2006 Coverage

http://www.univadis.co.uk/medical_and_more
http://www.pmlive.com/index.cfm


Requests from health professionals

Usually doctors asking for unacceptable 
payments.

Write to draw attention to ABPI Code and UK 
law and GMC guidance. 

Generally point well taken and arrangements 
changed.



Code Awareness Day May 2007

54 companies took part which included over 10,000 of 
the 80,000 industry employees. 

Key aspects –

–face to face contact with prescribers by industry personnel
– building relationships with key professional bodies
–media outreach, 20 placed features
– briefings sent to NHS employees
–information sent to about 90 MPs. 





Impact Of Communications Activities

In March 2007 awareness of the Code had 
improved amongst doctors – 73% of doctors 
aware of the Code compared to 52% in 2006.

61% of nurses aware of the Code.



Code Day Coverage 2007

http://www.univadis.co.uk/medical_and_more
http://www.pmlive.com/index.cfm
http://www.nurseprescribing.com/
http://www.healthcarerepublic.com/publications/GP/


Code Awareness Week 2008

42 companies took part

Key aspects

– face to face contact with customers

– building relationships

– emails to 53,000 clinicians

– electronic advertising on eBMJ, HSJ, Nursing 
Times and PJ

– Code busters visits



Code Awareness Week 2008

The ABPI Code –

Still nifty at 50 debate?

Issues raised included:

– future role of self-regulation

– information to patients

– sponsorship of meetings

– joint working with NHS and others





Other activities in 2008

All party pharmaceutical group meeting

Submission to Royal College of Physicians – Report 
urged PMCPA to continue Code Awareness 
Activities





Code Awareness Pilot Project in NHS 
North West January 2010

Joint project with NHS North West Medicines 
Management Network

Offered Code Awareness Activities



Over 70 NHS staff attended various events

Emails sent to many more

Seminars included:

introduction to Code
interactive discussion activities
presentation on joint working – as defined by DoH

Code Awareness 2010





Feedback
Awareness of the Code and its operation would support better 
relationships.

Develop on-line learning for HPs.

Promotional material:

wary of statistics, now more likely to ask for 
substantiation

Representatives:

more focus on quality
many wanted less pressure from representatives



Feedback

Education and training:
medical information appreciated
educational meetings welcomed 

Working together:
prefer to work with a group of companies
needs to be done better – share best practice



Top tips for NHS employees

Know the regulations
What’s in it for the patient?
Ask, ask and ask again
Be transparent
Seek out and share information
Have realistic expectations
Contact PMCPA if there is a problem.





PMCPA Learnings

Do not forget to communicate with companies – at all 
levels

Update website regularly

Vital to have good system for dealing with complaints

Win awards



Questions
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