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Why is any of this important ?….





Value of Ethical Promotion 
of Medicines

• Ethical promotion helps 
ensures that:

Healthcare professionals have
access to information they 
require;

Patients have access to the 
medicines they need; and

That medicines are prescribed 
and used to benefit patients 
worldwide





Member companies



Environment

Industry changes Politics, budgets, regulators

Consumers & community Technology



Many industries facing transparency



Pharmaceutical industry



Code, ethics and reputation: 
current issues

Disclosure

Congresses

Clinical Trials

Non- 
members

Data Sharing

Transparency

Trust & Ethics

Sponsorship





2012 Revision: New Provisions 

Fee for Services 
– Covers 
consultancy, 
market research, 
advisory boards, 
etc.

Fee for Services 
– Covers 
consultancy, 
market research, 
advisory boards, 
etc.

Clinical Research & 
Transparency – all 
human subject research 

should be scientific and 

educational in nature and 

must not be disguised 

promotion; Companies will 

disclose clinical trial 

information as set out in 

the joint statement*

Company 
Procedures and 
Responsibilities-

Includes scope, 
definition, declaration 

of involvement and 

restrictions on events
Support for Continuing

Medical Education 
(CME) – General 
statement on the value of 

CME and requirement 

that CME must be 
education in nature, fair 

and balanced

Interactions with
Patient 
Organizations –
Includes scope, 
definition, declaration 

of involvement and 

restrictions on events
*IFPMA/EFPIA/PhRMA/JPMA Joint Position 
on the Disclosure of Clinical Trial Information 
via Clinical Trial Registries and Databases 
(2009) & IFPMA/EFPIA/PhRMA/JPMA Joint 
Position on Publication of Clinical Trial 
Results in the Scientific Literature (2010)



1. Criteria to consider when assessing the 
appropriateness of the Location of an Event 
(non-exhaustive) 

2. Criteria to consider when assessing the 
appropriateness of the Venue of an Event (non- 
exhaustive) 

3. Criteria to consider when deciding whether to 
support an event organized by a third-party 
such as a medical society (non-exhaustive) 

Scientific program
Entertainment, leisure activities meals
Accompanying persons

4. Other Criteria to Consider – Official meeting 
materials and websites

*Existing tools and resources

IFPMA Note for Guidance on Sponsorship 
of Events and Meetings

Complements Article 7 of the IFPMA Code



IFPMA Code: Working with Partners

• Joint effort by the patients’ 
organizations, healthcare professional 
and the pharmaceutical industry

• First global initiative of its kind

• Aims to serve the best interest of 
patients and ensure ethical behavior 
from all stakeholders









Challenges Ahead

Transparency – bridging the gap at the global level
– Disclosure of Payments to healthcare professionals
– Disclosure of Payments to patient organizations
– Clinical Research Results (successful and failed)

Social Media

Sectoral Discrepancies – leveling the playing field among 
IFPMA members and non-members (i.e. domestic 
manufacturers, generics, devices, etc.)
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