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Drug benefit success depends on 
good drug decisions about

Which drugs to buy
Where and how to buy them 
What else to do to improve health

Consumer-directed care requires an informed consumer.



Where I’m coming from

1970--24 year-old  Lieutenant, USPHS

ASG Vern Wilson : “The Greatest 
Untapped Resource in Healthcare”

“The Consumer” 



1975 Healthwise founded
(not-for-profit)  

Mission: to help people make better 
health decisions



The Healthwise Knowledgebase
Web-based: Prescription-Strength Information™

8 of 10 largest MCOs
400 + Hospitals
Consumer Portals: AOL, MSNBC, WebMD 



“Information Therapy”
The prescription of specific evidence based 
medical information 

• to a specific patient, caregiver, or consumer 

• at just the right time to help them make a 
specific health decision or behavior change

as part of the process of care



Drugs are Essential to Senior Health
for those 65 and over:

• 10% take 8 or more 
medications

• 33% take 5 or more 
medications

• 58% take 3 or more 
medications 



# of Prescriptions Written/Year
(12 prescriptions/person/year)

1998 2,523,000,000
1999 2,821,000,000
2000 2,979,000,000
2001 3,200,000,000
2002 3,340,000,000

Year

7.3% annual 
increase



Drugs Costs Rise with Co-Morbidity

6.6  x Base3+ Chronic Conditions 43%
3.1  x Base1-2 Chronic Conditions44%
Base Cost 0 Chronic Conditions13%
Cost (1996)Co-morbidities%



Top 10 $ Drugs (2002)

$2-3 billionAntidepressantZoloft
$2-3 billionAntidepressantPaxil

$2-3 billionAntipsychoticZyprexa
$2-3 billionAnemiaProcrit
$3-4 billionUlcers/RefluxPrilosec

$2-3 billionAnemiaEpogen

$3-4 billionUlcers/RefluxPrevacid

$2-3 billionAnti-inflammatoryCelebrex

$4-5 billionCholesterolZocor
$5-6 billionCholesterolLipitor



How can you help people decide:
Do I need this drug?
Where and how should I buy it? 
What else should I be doing?



Do I Need this Drug?
Questions

Evidence-based outcomes (important to me)
Risks and side effects
Drug interactions
Alternatives (lower 
cost/risk)
When can I stop?



Do I Need this Drug?

Web-based decision aides 
Compare pros and cons
Consider alternatives
Check for drug interactions
Promote adherence
Help catch medical errors



Do I Need this Drug?



Do I Need this Drug?



Savings via a Drug Cost 
Comparison Tool

Brand to Generic
Brand to therapeutic equivalent
Retail to mail order
Retail to Canadian
On-line (drugstore.com)
Wholesaler retailer (e.g. 
CostCo)
Pill Splitting



• Confidential, personalized 
report

• 260 Discount/other programs
• 1450 Drugs

• www.benefitscheckup.org



What else should I be doing?
Disease self-management?

Movement/fitness
Nutrition choices
Self-monitoring and reporting
Medication adherence

Medical Tests?
Surgery/Other treatment?



Information Therapy
Prescribing:

• The right information
• to the right person
• at the right time



How Would Ix Work with Drugs?
Information triggers

ICD-9, CPT-4, NDC codes

Moments in care
Meds: first prescription, refill, dose change

Information prescription
Decision point
Cost Checker
Patient safety



Action Plan

Patient portals—tied to EMRProviders
Benefits portalsEmployers

Web sites, member portals 
and PBMs

Health Plans
Medicare.govCMS



Drug benefit success depends 
on good drug decisions 

www.healthwise.org

And so does all consumer-directed healthcare


