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The Health Plan Perspective

How We Viewed the Opportunity
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Hopes and Fears
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The Opportunity

Largest Jump-Ball in a Generation 
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Critical Success Factors 

Purchasing 
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“Mainstream” Products
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Low Income Products
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Distribution
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Experiences to Date

Enticing Design 
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HUGE Undertaking

So Far, So Good
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So Far, So Good

Response Rates Through Month #1
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Hopes and Fears

Operational Challenges 

Senior Acceptance

Political Impacts
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