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Who We Are

• Non-profit, non-partisan organization
• Founded out of recommendation from Blue Ribbon 

Commission on Healthcare Reform 
and Governor’s office

• Triple Aim Mission:
Better 
Health

Better 
Care

Lower 
Costs

For 
Colorado



What We Do

We help Colorado:

Value in Health Care



How We Do It





What’s Different About comedprice.org?

Prices based on actual payments, not charges

Prices include payments for the entire health 
care service (hospital, physician, lab, etc.)

Prices represent median amounts paid by 20 
private health insurance payers & Medicaid



July 2014 Price/Quality Launch

www.comedprice.org



For all facilities displayed, including Good Samaritan and St. Joseph Hospital, prices reflect median payments made by health plans and patients. 
These payments include facility, physician and ancillary payments. Prices reflect 2012 data available on www.comedprice.org.

Knee Replacement Median Price & Patient Complexity 
(Commercially insured, < 65 years of age, comedprice.org)



For all facilities displayed, including Good Samaritan and St. Joseph Hospital, prices reflect median payments made by health plans and patients. 
These payments include facility, physician and ancillary payments. Prices reflect 2012 data available on www.comedprice.org.



Future Plans – Consumer Site
Timeline Facility/ 

Provider Types 
Health Care Services
(Prices by name facilty) 

Payers Year 
Represented

Planned 
for 2015 

• Ambulatory 
Surgery 
Centers 

• Endoscopy 
Centers 

• Emergency Room Visits  
• Knee Arthroscopy 
• Breast Biopsy 
• Skin Lesion Removal 
• Gall Bladder Removal 
• Hernia Repair 
• Kidney Stone Removal 
• Tonsillectomy 
• Colonoscopy 

• Additional 
display of 
Medicare 
prices 

• 2013 

Planned 
for 2016 

• Imaging 
Centers 

• Physician 
Groups 

• Imaging Services (CT 
Scans, MRIs, Ultrasounds, 
X-Rays) 

• Annual preventive visits 
• Various types of primary 

care visits including new 
patient and mild to 
moderate complexity 
exams 

• Self-funded 
claims 
added 

• 2014 

 



Non Public Release of APCD Data

– Site Demo: www.comedpriceshowcase.org

http://www.comedpriceshowcase.org/


HCPF Scholarship Fund

• $500,000 in funding available
• Eligible organizations include non-profits and research 

organizations with annual revenues of less than $5 
million per year and state agencies

• Funding available through June 2015
• Six projects have been awarded as of January 



Contact Information

• Tracey Campbell, VP of Strategies & Business Development
tcampbell@civhc.org

Stay Connected!
• Join our email list (from the www.comedprice.org or 

www.civhc.org home page)
• Follow CIVHC on social media:

@CIVHC_News

Facebook.com/CIVHC

LinkedIn (linkedin.com/company/2096991)

mailto:tcampbell@civhc.org
http://www.comedprice.org/
http://www.civhc.org/
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