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What the hell 
is Web 2.0?
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eThis, That & The other  vs. Web 2.0

WWW, born 1994-5
publishing, searching,

reading
• Content Management

– Syndicated
– Subscribed
– Internally created
– Integrated from data sources

• “Webmaster” regulated
– Institutional publishing

standards
– Prescribed branding

• Dominant letters
– e, later i
– Dash optional

Web 2.0, nee. 2005-7
uploading, sharing,

collaborating, searching
• Social networks

– Blogs (& micro-blogs!)
– Wikis
– Forums, Groups, Discussions
– Video/content sharing

• Sharing Tools
– Community policing
– Posting guidelines

• Dominant letters
– r, z, x, 2.0
– Periods, but no vowels allowed

Adapted/stolen from Gale Wilson-Steele, CareSeek; Jane Sarasohn-Kahn
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• Personalized search that finds the right answer
for the long tail

• Better presentation of integrated data
• Communities that capture the accumulated

knowledge of patients and caregivers; and
clinicians

• Intelligent tools for content delivery

And just maybe….
Patients (really!) in charge of  their own care?

What is “Health 2.0”
Matthew Holt’s best guess at the constituent parts
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Health 2.0: User-Generated Healthcare

Search

Social
Networks

Tools

CONTENT

TRANSACTION
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Personalized search
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Intelligent Communities
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Intelligently presenting content
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Search & Online Communities

+
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Emergence of Consumer-Focused Tools

1. Personalized

2. Analytical

3. Supporting
 Decisions

4. Enabling
 Transactions
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Health 2.0: User-Generated Healthcare

Social
Networks

Tools

Search

Content

Transaction
Data
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• Personalized search that looks into the long tail, but cares about
the user experience

• Communities that capture the accumulated knowledge of patients
and caregivers; and clinicians – and explain it to the world

• Intelligent tools for content delivery – and transactions
• Better integration of data with content

And it’s not a maybe anymore…
Technologies fusing as patients increasingly guiding their own care

So now what is “Health 2.0”?
Holt’s evolving view of a moving target
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http://tiny.pl/b5kt
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This is all fun, but why should I care?

• Multiple new communication channels,
coming faster & faster (2007 to 2009!)

• Distance, time, technology, recognition –
no longer barriers to being info-ential

• Organizing without (and within)
organizations

• Transparency (and lack of it) cuts both
ways


