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How Technology Drives Patient Engagement

The Power of Play
 

meets the Cost Curve

Lindsey Volckmann
Director, Business Development
Lindsey.volckmann@keas.com
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Viral Adoption Sustained Engagement

Behavior Change

Productivity Improvements Cost Reduction
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Viral Adoption, Crazy Levels of Engagement, 
Changing Behavior
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• 350 million people spend a combined 3 billion
 

hours 
 per week playing these games 

• 70% of the heads of American households play

• 35% of C‐suite executives 

Gamepocolypse
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The Power of Play

1.
 

Workplace wellness as the epicenter

1.
 

The Power of Play and principles of engagement

1.
 

A new kind of healthy competition –
 

meet Keas
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Why  Workplace Wellness

• Most people spend between 35 to 40 percent of their time at work

• Majority of employers are now self‐insured

• The total cost of health benefits for active employees averaged

 $8,945 per employee

• Employers lose more than 39 million employee workdays each year

 just due to obesity‐related illnesses.  
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The Power of Play

• Human beings are social.
• Human beings like to play.
• Human beings like to compete.
• Human beings would rather consume cookies than carrots.
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The Power of Play

• A structured experience and sense of mastery
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The Power of Play

• Pull don’t push
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The Power of Play

• Social persuasion
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The Power of Play

• Social Support
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The Power of Play

• Social Modeling
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DISCOVER THE POWER OF PLAY
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Questions, contact:
 lindsey.volckmann@keas.com
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