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Overview

Social Networking
Collaboration and Partnerships
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Social Networking
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Social Technographics Ladder

Creators
Critics
Collectors
Joiners
Spectators
Inactives
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Creators Most Engaged

Significant contributors
Smallest group
Active
–Publish blog
–Publish own web pages
–Upload original video/audio
–Post original articles and stories

Demographics
–Europe – 10%, South Korea – 38%, U.S. – 18%

Source: Li C, Bernhoff J. Groundswell. © 2008. Cambridge, MA: Forrester Research, Inc.
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Critics Offer Commentary

Comment on what they consume
Easier to react than create
Active
–Post ratings/reviews of products and services
–Comment on someone else’s blog
–Contribute to online forums
–Edit articles in wiki

Demographics
–Europe – 20%, Japanese – 28%, U.S. – 25%
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Collectors Hoard Information

Organize and categorize information
Active
–Use RSS feeds
–Add tags to web pages or photos
–Rate web sites online

Demographics
–Europe – 10%, U.S. – 10%
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Joiners Obtain Visibility

Part of network
Active
–Maintain profile on social networking site
–Visit social networking sites

•Facebook
•Linkedin
•My Space
•Xing

Demographics
–Europe – 10%, U.S. – 25%, South Korea – 40%
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Spectators on the Sidelines

Passive consumers
Active
–Read blogs
–Watch video from others
–Listen to Podcasts
–Read online forums
–Read customer ratings/reviews

Demographics
–Europe – 37%, U.S. – 48%, Japanese – 67%
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Inactives Not Engaged

Online but not participating
Active
–No interaction online

Those not online not included
Demographics
–Europe – 53%, U.S. – 48%, South Korea – 37%
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Social Technographics Profiles

United 

 
States Germany France Spain

United 

 
Kingdom Netherlands Sweden

South 

 
Korea

Creators 18% 8% 10% 8% 9% 17% 12% 38%

Critics 25% 22% 18% 18% 16% 17% 19% 27%

Collectors 12% 12% 12% 6% 5% 6% 27% 14%

Joiners 25% 12% 4% 5% 21% 26% 25% 41%

Spectators 48% 44% 38% 41% 37% 41% 45% 39%

Inactives 44% 49% 57% 56% 54% 46% 42% 36%

Source: Li C, Bernhoff J. Groundswell. © 2008. Cambridge, MA: Forrester Research, Inc.
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Reasons for Participation

Keeping up friendships
Making new friends
Succumbing to social pressure from friends 
Altruistic impulse
Prurient impulse
Creative impulse
Validation impulse
Affinity impulse
Paying it forward
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How Obama Raised Almost $1 bil.
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Twitter and Tweats

© 2009 DocsNetwork, Ltd. 14



Overview

Social Networking
Collaboration and Partnerships
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Global Health Alliance
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Social Networking Eases Collaboration

Worldwide platform to share medical images
–Exchange content
–Classification
–Public health, research

Virtual clinical session
–Telemedicine tool
–Second opinions

eLearning
–Medical meetings, CME

Academic center image/video repository
–Education
–Catalogue content

Enterprise or public site
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Clinical Case Review
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Repository and Clinical Atlas
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Case Collaboration
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Summary

Social networking connects
– Patients with patients
– Patients with clinicians
– Patients with institutions

Opportunities for clinical content sharing
– Case coordination
– Telemedicine
– Education

Tool for patient education/communication
Surveillance tool
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