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About the Center for Connected Health

Division of Partners HealthCare IS organization

Our interest is in the use of technology to deliver care remotely

Benefits include improved engagement/outcomes/communications
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The Data-Driven Life

“When the familiar pen-and-paper methods of self- 
analysis are enhanced by sensors that monitor our 
behavior automatically, the process of self-tracking 
becomes both more alluring and more meaningful. 

Automated sensors do more than give us facts; they 
also remind us that our ordinary behavior contains 
obscure quantitative signals that can be used to 
inform our behavior.”

- Gary Wolf, April 26, 2010



Medication Adherence
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• Population: Newly diagnosed or difficult to 
control hypertensives

• Technology: bp cuff, gateway, web interface

• Coaching: automated messages

• Goal: improved control

• Business justification

– Decreased downstream complications

SmartBeat
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Decreases in Blood Pressure from Self Monitoring

Proportion with 10mmHg or 
greater drop in SBP

Proportion with 5mmHg or 
greater drop in DBP

P<0.05
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Connected Personalized Health 

A New Company launched by 
The Center for Connected Health

wellbeing



Device Agnostic End User’s
Preferred Interface

Intelligent Platform

Supporting every day decisions about my health . . . 
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The Power of Activity & Coaching

You’ve done a great job 
this week!  Let’s review 

the calories you’ve 
burned.

1. Wearable 
monitor 
records 
subject’s 
activity levels

2. Activity 
data sent 
wirelessly to 
central server

3. Personalized 
coaching to 
improve 
adherence to 
activity regime

Good adherencePoor 
adherence

I’m sorry you’ve 
found it tough to 

meet your targets 
this week.  Let’s 

try and work out a 
solution.

Percent Change in Average Daily Steps Per Quarter

-20.00
-15.00
-10.00

-5.00
0.00
5.00

10.00
15.00

Q1 Q1-Q2 Q1-Q3 Q1-Q4
Quarter (1 Quarter = 3 weeks)

Pe
rc

en
t C

ha
ng

e

C, n=30
I, n=27



The Impact of Social Networks
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Connected Cardiac Care

• Population: CHF

• Technology: Blood pressure, oximeter, 
weight, touch screen device

• Coaching: telemonitoring nurse

• Goal: decreased readmissions

• Business Justification:

– Better bed management

– Lower cost of care

Heart Failure Monitoring



Impact of CCCP On Average Number of HF 
Hospitalizations Per Patient

Patients enrolled in the CCCP program had significantly fewer HF 
Hospitalizations after the program than before
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Diabetes Connect

• Population: A1c>8, requiring relatively 
frequent glucose testing

• Technology: glucometer, gateway, web 
interface

• Coaching: diabetes educator or nurse in 
the practice

• Goal: improved control

• Business justification:

– Meet P4P targets

– Decreased downstream complications



Diabetes Connect – Engagement in Two Dimensions
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Avg. change A1c - total

Avg. change A1c – active patients only

Avg. change A1c - Non-active patients only

Provider logins/month

Updated 6.10:  91 patients

Change in A1c based on data before 
(up to 2 months before) enrollment 
and 3-6 months after enrollment start 
date.  Not all enrolled patients had 
recent A1c data in their records.
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A forum where fresh ideas get analyzed . . .



Ways to ‘Connect’

www.connected-health.org - 760 visits/day

Monthly Newsletter - 30,000 contacts

LinkedIn Group (Connected Health Community) – 3,300

Annual Symposium  (October 21-22, 2010) - 1,000 attendees

The cHealth Blog 
chealthblog.connected-health.org

Contact Me – jkvedar@partners.org

http://www.connected-health.org/
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