Do Online pport Groups
y\Help ople With
Chrohic ases?
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- To provide a moderated web
based educational and emotional
resource

* To track utilization patterns
and consumer satisfaction
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Established 3 moderated chat
rooms where users may:

* Read, post or respond to
messages left by participants

*Get timely and accurate answers
to questions from professional
moderators
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« Number of User Sessions 47,365

- User Sessions per Day 65
- Average User Session Length 15:05
- Average User Joslin Site 9:29
- Users per Weekday 76
- Users on Entire Weekend 115
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User Activity Over Time
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Sessions
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User Fr ency Patter 7,5
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1. Emotional Support
2. Nutrition

3. Complications

4. Diabetes Resources
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1. Carbohydrate

2. Fad Diets

3. Sweetners

4. Managing blood sugars

5. New diabetes - what do | eat?
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Non-Joslin Patient 63%

Family Member 20%
Joslin Clinic Patient 7%
Healthcare Professional 6%
Other 4%



Joslin Home Page 44

Search Engine 24
By Chance 11
Friend 7
Another Website 5
Diabetes Publication 2
Other 7
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Information Provided 40

Professional Response 28

Peer Response 25

0ther 6



Most Users Are 30 or Older.

Most Users Are Women.

Most User Have Diabetes
§s Than 5 Years.
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Users are most interested in
nutrition (Postings = 49%).

Users like information and
interaction with professionals
the most.



Most users rate chat rooms as
having a positive effect on coping
with diabetes.

Use is growing rapidly.



Interactive internet technology
IS a potentially effective strategy
for engaging people around
diabetes, especially in the first

5 years following diagnosis.



