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Inspiring Healthier Lives

Mission – bring the best and the brightest health and wellness 
experts together across disciplines, body, mind and spirit

• Original Content & Programs
• Print, Video
• Online
• Live Events

• Social Networking – BeWell.com
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Social 
Networks
Are
CHANGING 
The 
Conversations



● Social networks are 
groups of individuals 
unified by common

– Interests
– Vocations
– Passions
– Needs

● Before the internet these 
groups were more limited 
by proximity

Patients

Caregivers

Doctors

Investors

Companies

Employees

Payors

Advocacy
Groups

People

Social Networks are Conversations

This document and ideas presented are proprietary to LLuminari, Inc. This information may not be reproduced, transmitted 
or revealed for purpose other than its original intent without prior written permission from LLuminari, Inc. 



What is Social Media?

● The term “social media” means a 
type of media that can be easily 
accessed, frequently changed and 
thrives on making connections. Some 
types include: 
– Virtual worlds
– Wikis 
– Blogs 
– Forums 
– Social networks

● This media denotes a change in how 
individuals communicate with each 
other. 

● Credibility, honesty and user’s 
reputation matter in this type of 
media.

● 112.8 million blogs tracked 
on Technorati

● 66 million users on 
Facebook

● 72.6 million videos posted 
on YouTube

● 48% of business leaders 
spend 2-5 hours a week 
using social media tools to 
generate leads and find 
new clients 

Ref: Source: socialmediaiq.com
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Not Just about MySpace

Source: Nielsen Online
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● Men and women, skew female
– Number of women online has surpassed number 

of men online (52% women vs. 48% men)
● 40 – 65

– Highly educated
• 32% Women and 36% men have college 

degree or more
– Internet savvy

• 60% women and 55% men report 6+ years 
online experience

– Typical healthcare seeker has searched 
for at least 5 health topics

• About 1/3 have searched 
for 7 health topics

• 2/3 start at a search engine
● Social Networking among online Hispanics tripled between 

2005 and 2006     
● The Internet represents 17% of the typical day for African-

Americans, up from 10.7% a year ago 
● More than online whites (35%), online African-Americans 

(45%), are likely to say that the Internet helps them get health
care information

Who is the online healthcare information seeker?

Source: Pew, 2005, Hispanic Social Computing Takes Off, Forrester, June 22, 2007, Media Day, 2008, African-Americans and the Internet, Pew
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Word of Mouth Rules
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Where People Get Health Information

Other 6%

Newspaper and magazines 6%

Television 6%

Family and friends 13%

Healthcare professional 23%

Internet
45%

Source Prospectiv Report 2007
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Need for Expert Guidance

● More than 75% of Internet users who look online for health and 
medical advice do not regularly check the source and data of 
the information that they find. 

● Much of health internet information is to varying degrees, 
incomplete, inaccurate, oversimplified, and/or misleading. 

● Perception is key - 86% of online searchers rate the health 
information as reliable.

Sources: Online Health Search, Pew, 2006, Information Therapy, Seidman, 7/6/2004, Harris Interactive, 7/31/2007
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BeWell

● A multi-media  platform for informed discussion on health and 
wellness

● Consumers gain greater access to experts they trust…and can  
connect with others like them

● Made possible through sponsorship by leading companies who 
are joining America’s top doctors to elevate the quality of 
conversations online
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Introducing the First Expert Guided Health Network
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Elevating Experts & Everyday People

She Wrote The Book on 
Breast Cancer
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Social Media Value

● Communities of Women have always been important
– Caring for each other and extended communities

● Now Connections to Others are being formed on a Much Larger Scale 
– Television show or news reports stimulates conversation 

• To friends by phone, IM, in person
• Internet links conversations of one to many 
• Relationships are formed, stories are shared
• Others benefit from one’s experience

● Potential exists for:
– Rapid dissemination of important information
– Supportive relationships
– Common sense of purpose

● Conversations will always happen around the kitchen table; it’s just that 
the kitchen today is much larger and its easier to visit friends and 
neighbors
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Health Remains Important and Relevant

We continue to envision a 
meaningful future

• Educating/enlightening people
• Encouraging personal 

responsibility for health
• Translating the health news in 

ways people understand
• Guiding healthier conversations
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